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Online video @

Western Europe online video ‘will post
€2.7 billion revenues in 2013’

By Paul Davies

Revenues from online video in Western Europe will grow fram €737 million (U557 hillion)
in 2009 to €2.7 billion in 2013, at a compound annual growth rate of 3g%, according to a
report from falian media consultancy Media Consulting,

The report, Conteni on the Net; Video Slredming & Downleading, argues that lotal adverlsing
revenues on enling wideo services was €276 million last year snd predicts that, fueled by the
favmeh af enline vides-on-demand services in zo1o, this will rise o €16 billion by the end of
2og (see fig 1) Last year, oniine video advertising accounted for only 2% of talal nlzmest
advertising revanies, bul TTMedia forecasts that within four vears it will azcounl for £0%
e fig 2.

Fig.3: Global, forecast of total online video revenue 20092013
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Adverlising in2ceg accounted for 37% ol online video reveries — (15 Sovo million conlrast
ed with €4:6 million from rental and subseription and €43 rillion from download Lo own
IThedia expects advertising to become the main revenue generater in 2001, acoounting for
5% of reveries (€266 million oul of a total €16 billion)

Lz 200, says the veport, user-paid revenues totaled €460 million, of which go% came from
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shacriptioms and downloadtorent Tees. 3y wo13, downioad-lo-owrn is g8t 1o play a bigger
role as purchase prices fall and release “windews” are squeszed, argues [Thedia, which SEYS
thal dewnload-toown will account for neatly 30% of user-paid revenues in 2013

The report ciles &5 online-vides success stories Huln — owned By NEC Universal News
Corporation, Disney and Frovidence Equity Partners — and the BBC iPlayer in the TE. 1| notes
that enline strearcing acepunts for 07% of iPlayer requests and says thal this “means thal
consurers prefer inimediate streaming content to time consuming dowrnloaded videos”

[ eoncludes that "sroadeasters have to optimize rescurces by erealing cross platform sy
ergies” as they seek to take en e “lerce competition” that will come nal crily fror thelr
direct rivals but alze from Inlermnet content providers, studics, aetwarks and Interne! sorvice
Provgders,



